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Consumer sentiment
fast facts:™™

Almost 80% of consumers say
they consume lettuce as an
ingredient in salad.

Two thirds of consumers say
their top reason for consuming
lettuce is because its healthy.

40% of consumers plan on
using lettuce within a few days
of purchasing.

Almost 45% of consumers say
that lettuce is a household
staple.
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Export Value, USD™ Top Exporting IFPA Member Countries and Their Top Destination Markets
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Canada $459M $406.9M | Hong Kong $161.5M $46.8M | Singapore $2.3M
Mexico $33.8M | Canada $1.6M | Vietnam $15.97M | France $56K | Hong Kong $842K
Bahamas $8.2M | Belize $14K | Thailand $1.7M | — Thailand $624K
Chinese Taipei $7.8M | — Malaysia $3.IM | — Brunei Darussalam  $207K
Caymanisland  $3.9M | — Mongolia $729K | — Fiji $158K

Import Value, USD™ Top importers Globally

World 2,069,118 1,676 10 100 0.17
USA 501,839 1,418 24 37 243 0.83
Canada 444,217 2,385 6 21 215 0.84
Germany 312,588 2,032 3 -10 15.1 0.33
France 85,325 1,414 3 6 41 0.82
UK 66,226 1,908 -18 -29 3.2 0.68
Netherlands 65,104 1,206 -5 1 31 0.29
Italy 53,713 982 1 29 26 0.37
Austria 45,447 2,165 4 7 22 0.34
Belgium 43,960 2,090 -2 -7 21 0.32
Poland 43,109 1,683 10 16 21 0.29

*FAOSTAT 2023, data from 2021, **ITC Trade Map 2023, data from 2022,
*** |RI Shopper Sentiment Survey June 2022
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